
NASHVILLE BUSINESS LEADERS

SOCIAL ENTREPRENEURS 
GET UNEXPECTED RESULTS
Brian and Mark Roland achieved 
professional success quickly upon 
launching their business, Abenity, in 
2006. The company helps employers, 
alumni groups, and associations 
supplement benefits packages and 
increase employee satisfaction 
with private perks and discounts on 
everything from pizza and the zoo
to movie tickets, oil changes, car 
rentals, and hotels. Brian Roland, 
CEO, oversees the company’s 
strategic direction. Mark Roland,
Vice President and CIO, is responsible 
for platform security, scalability,
and product development. 
 With their initial success, though, 
came an existential crisis of sorts. The 
money and recognition were nice, but 
as Brian says, “Helping people save 
money on their cell phone bills wasn’t 
enough. It was important for us to 
serve a greater good.” 

PERKS WITH PURPOSE
After much due diligence, Abenity 
selected World Vision®—a humanitarian 
organization helping families and 
communities worldwide overcome 
poverty and injustice.

 Abenity’s involvement with World 
Vision® eventually matured into a 
sponsorship program, with one child 
sponsored for every perks program 
delivered. Today the company sponsors 
202 children in Senegal and is
World Vision®’s largest sponsor of 
children in a single country.
 The sponsorship model—dubbed 
Perks with Purpose—has been an 
unmitigated success, ingrained in 
Abenity’s team culture.
 “Our team is excited to add new 
sponsorships, and not only have 
clients been responsive, but some 
have created campaigns of their
own,” Mark says.
 The company also funds special 
projects—such as the building of 
schools and orphanages and the 
distribution of school supplies to 
needy families—and raises relief 
funds to benefit victims of natural 
disasters in the U.S. and abroad.

PERKS ARE ABOUT PEOPLE
Meanwhile, there’s no slowing down 
for the 11-year-old Abenity, which 
continues to expand and refine 
its core business, delivering more 
and better perks to employees and 
adding value to the client experience 
with custom apps and consistent 
corporate branding. 
 “Our perks programs are about the 
people we serve—our clients and their 
45 million members. And as long as 
we stay focused on delivering the best 
possible discounts,” Brian says, “we’ll 
continue to make a difference in the 
world, one child at a time.”
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With this commitment, we're communicating 
a powerful message, that whether you're an 
employee at one of the largest companies in 
America or an orphan in a third-world country:

You are valuable,
what you do matters,
and you can make a difference.

Abenity.com


